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CARIBE HILTON WELCOMES 
IL GIARDINO TRATTORIA E RISTORANTE

With an estimated investment of more than 
$500,000, the new Il Giardino Trattoria e 
Ristorante will inaugurate operations this week 
in San Juan’s Caribe Hilton Hotel, CARIBBEAN 
BUSINESS learned. Sporting a more casual-
dining menu, the new Trattoria will open 
adjacent to its original Rotisserie Il Giardino 
sister restaurant.

The 1,800-square-foot eatery, with seating for 
130 people, will have the capacity for more than 
500 daily services including breakfast, lunch and 
dinner, expressed restaurateurs Luis Hidalgo and 
Frank Miranda of Caribe Italian Ristorante Corp. 
(CIR), parent company of the newly improved 
Italian-theme restaurant.

CIR was established in 1996 as a retail food & 
beverage concession in Caribe Hilton Hotel, with 
70% of its clientele being hotel guests, 20% the 
local community and 10% from other sources.

“Rotisserie Il Giardino will continue to offer 
its original menu while the gastronomic proposal 
for the new Trattoria e Ristorante Il Giardino 
will deliver a fusion of traditional Puerto Rican-
Caribbean and Italian-international cuisines,” 
Hidalgo explained. The restaurant also will 
deliver some familiar menu choices, including 
sandwiches, hamburgers, pizzas and an array of 
appetizers, with “Il Giardino’s distinctive fl avor 
and creative touch.”

The Trattoria will create 26 new jobs to help 
support the kitchen, main dining area and 
administrative offi ce as well as the eatery’s 
extended 20-hour schedule from noon to 4 a.m.

“The main goal for changing the existing concept 
responds to a market need to continue to offer an 
exciting menu selection at more affordable prices. 
The restaurant’s atmosphere also is tempered to 
the latest industry trends, in keeping with a more 
casual-dining environment,” Miranda explained. 
The new Trattoria e Ristorante keeps its most 
popular, affordable selections, accounting for 
nearly 40% of the new menu. Average restaurant 
menu prices fl uctuate between $14 and $20.

The restaurant menu was created by Hidalgo and 
chefs Pedro Hernández (Italian-Criollo), Francisco 
Peralta (Italian-Criollo) and Elvis Flete (Italian-
Criollo) with the collaboration and supervision 

of Caribe Hilton’s own Executive Chef Mario 
Ferro. The new Trattoria will complement the 
hotel’s gastronomic offer with group services for 
weddings, seminars and special events.

 
FLORSHEIM CEO TO VISIT PUERTO RICO

Thomas W. Florsheim Jr., chairman & CEO 
of Weyco Group Inc., parent company of the 
men’s footwear company, is scheduled to visit 
the Florsheim store at Plaza Las Américas later 
this week, CARIBBEAN BUSINESS learned. 
Florsheim’s Puerto Rico visit coincides with the 
remodeling of its local fl agship store, completed 
just in time for the holiday retail season. Locally, 
the Florsheim stores are a part of the successful 
Novus Inc. retail shoe group that includes Novus, 
Galería and the upscale La Favorita.

Florsheim Jr. has served as chairman & 
CEO since 2002. Prior to that, Florsheim was 
Weyco’s president & CEO from 1999 to 2002 
and chief operating offi cer from 1996 to 1999. 
In 2002, the Weyco Group chairman, grandson 
of founder Milton Florsheim, facilitated the 
acquisition of the original The Florsheim Shoe 
Co., founded in Chicago in 1892, becoming the 

fi fth family generation at the helm of the family-
run business.

The Milwaukee-based Weyco Group is engaged 
in the distribution of men’s footwear. In addition 
to Florsheim, some of its principal brands include 
Nunn Bush, Stacy Adams and SAO by Stacy 
Adams. Company products consist of both 
midpriced leather dress shoes, which can be worn 
as part of more formal and traditional attire, and 
casual footwear from manufactured materials or 
leather, which are more appropriate for leisure 
or informal occasions.

Weyco distributes its brand products in more 
than 6,000 department and specialty stores 
worldwide. In Puerto Rico, it has several stores 
including Plaza Las Américas and Ponce’s Plaza 
del Caribe mall.

 
LITTLE SWITZERLAND AND TIFFANY & CO. 

HOLD PREMIER
Iconic jewelry designer and manufacturer 

Tiffany & Co. and local luxury retailer Little 
Switzerland will host an exclusive preview of 
the latest Tiffany & Co. signature collections at 
the prestigious Tiffany & Co. boutique at The 
Ritz-Carlton hotel in Isla Verde, CARIBBEAN 

BUSINESS learned.
The latest pieces from Paloma Picasso, Elsa 

Peretti, Tiffany Keys, Tiffany 1837 and Return 

to Tiffany collections will be available during 
the premier event, celebrated for the fi rst time 
in Puerto Rico. Upon arrival, guests will select 
one of more than 200 promotional balloons for 
a chance to win a gift from one of the novel 
collections.

Tiffany & Co. products are pursued for their 
timeless designs and superb craftsmanship. Its 
classic silver jewelry and diamond pieces appeal 
to a diverse range of customers. In recent years, 
management and designers of the upscale jewelry-
store chain have expanded their collections to 
include more affordable price points, making 
some of its timeless classics available to more 
customers.

Among its merchandise, Little Switzerland 
carries some of Tiffany & Co.’s most popular 
bracelets, necklaces, earrings, rings, pendants, 
brooches, jewelry sets, charms, cuffl inks and 
watches.

Little Switzerland, a leading Caribbean luxury 
retailer of jewelry and timepieces, operates more 
than 35 stores in Aruba; Tortola, British Virgin 
Islands; San Juan, Puerto Rico; Barbados; St. 
Maarten; St. Thomas and St. John, U.S. Virgin 
Islands; Nassau, Bahamas; Curacao; and Key 
West, Fla.

Some of Little Switzerland’s featured brands 
include Breitling, Cartier, Chopard, Citizen, 
David Yurman, Ippolita, Jaeger-LeCoultre, John 
Hardy, Movado, Omega, Pandora, Rado, Roberto 
Coin, Swarovski, Swiss Army, TAG Heuer, 
Tiffany, Tissot and Toy Watches.

PLAZA LAS AMÉRICAS POSTS 
RECORD XMAS CD SALES

“We are thrilled about the overwhelming 
response the new Plaza Las Américas’ Christmas 
CD has had,” Lorraine Vissepó, director of 
communications for Empresas Fonalledas, told 
CARIBBEAN BUSINESS. More than 5,000 

One of Tiffany & Co.’s 2010 holiday season 
additions to its classic keys collection.

Continued on next page

BY RAFAEL HERNÁNDEZ COLÓN

This is the third and last 
column on the cross-

roads at which Puerto Rico 
fi nds itself. It reproduces my 
words to the Latino and Jew-
ish organization that visited 
Puerto Rico a few weeks ago. 
It comes out at a critical mo-
ment because the President’s 
Task Force on Puerto Rico is 

about to issue its report on policies regarding our 
economy and self-determination. Assum-
ing that this report is a serious endeavor 
by the Obama White House, and not a 
repetition of the infamous Bush reports, 
these policies will defi ne the crossroads at 
which we fi nd ourselves. That is, they will 
establish the divergent paths to economic 
development and the options of self-de-
termination. If the report is not serious, its 
effects will be devastating, because such a 
report will refl ect insensitivity on the part 
of Washington as to Puerto Rico’s pre-
dicament. The following were my words:

“Efforts have been made and plebiscites 
have been held during the past 40 
years to determine whether we wish to 
continue enhancing our relationship as 
a commonwealth or whether we wish to 
become a state of the Union. Congress 
has not enacted the bills that have been 
presented. Although commonwealth 
enjoys a plurality of the electorate, statehood is a 
close second, and so we have come to a gridlock 
on the status issue. 

The balance of these 40 years, during which 
we have lacked the continuity of developmental 
policies under the framework of commonwealth, 
has been negative for Puerto Rico. The breach 
in per-capita income levels and unemployment 
rates between Puerto Rico and Mississippi—the 
poorest state of the Union—has been widening. 
As of 2008, Puerto Rico had a median household 
income of $17,741 compared to Mississippi’s 
$36,338. Likewise, Puerto Rico’s labor-force 
participation rate averages around 43% while 
Mississippi’s is 61.7%. In Ireland and Singapore 
it is over 60%. The amount of households under 
the poverty level is also alarming. More than 
50% of households on the island live under the 
level of poverty. 

Not only is Puerto Rico losing ground vis-à-
vis the states in terms of growth and wealth, 
but also vis-à-vis its neighbors. As 2008 drew 
to a close, the economies of, for instance, the 
Dominican Republic (8.5% growth in GNP), 
Panama (11.2%), Colombia (7%), Costa Rica 
(6.8%), Barbados (4.2%) and Antigua-Barbuda 
(6.1%) were not only expanding, but doing so 

swiftly and consistently. While most economies 
in the hemisphere grew, albeit to varying degrees, 
Puerto Rico’s economy, which once had the 
strongest growth in the Caribbean, dwindled.

With 4 million inhabitants and a population 
density of 1,113 people per square mile, higher 
by far than any state, Puerto Rico has had to rely 
on federal transfers and welfare for its economic 
survival. In 2008, out of a total consolidated 
budget of $26.6 billion, $5.73 billion, or 21.5%, 
came from federal earmarks—mostly for 
healthcare, education and low-income housing. 

The economic meltdown has unleashed grave 

social ills, leading to an alarming crime rate 
and an acute deterioration of quality of life 
on the island. The massive exodus of highly 
educated young professionals to the mainland, 
particularly to South and Central Florida, stands 
as an unfortunate byproduct of such a meltdown. 
Estimates suggest that between 2000 and 2006, 
close to 200,000 Puerto Ricans fl ed to Florida. If 
things are not set right in Puerto Rico, the island’s 
middle class will all but disappear.

A concerted federal and commonwealth 
approach is imperative to rectify this dire scenario. 
Action from Washington is of the essence 
because the federal government controls those 
economic variables that most decisively bear 
upon Puerto Rico’s economic development—
such as the minimum wage, or the costs imposed 
by occupational health and safety regulations, the 
cost of ocean and air transportation, and costs 
due to environmental laws and competition from 
international trade. Federal control over these 
variables imposes, on the production of goods 
and services in Puerto Rico, the costs of the most 
developed and powerful economy in the world.

If Puerto Rico is to have a healthy economy, 
one with ample and varied opportunities for the 
advancement of Puerto Ricans on the island, 

federal policies directed at economic develop-
ment—not transfer payments or welfare—must 
place us in a position where we can meet the 
burden that congressional legislation has placed 
upon the development of the island’s economy. 
This predicament requires policies that will stim-
ulate direct foreign and domestic investment, and 
trade, as a means of creating jobs.

The collapse of the island’s economy, the 
competition that globalization has brought to 
bear, plus the higher costs of production stemming 
from a host of federal laws and regulations, 
demand a new framework for relaunching the 

commonwealth’s economy—one that 
must rely on the assets the island already 
possesses, such as its pharmaceutical 
industry, its technological infrastructure 
and sophisticated workforce that have 
gained the respect of the world.

The road the federal government 
should follow to stimulate a new level 
of economic development on the island 
lies, for the most part, in the knowledge 
economy. Focusing on research & 
development in the life sciences, with 
a particular emphasis on devising new 
technologies for developing renewable-
energy sources, are key aspects of this 
prospective strategy. 

A task force organized by the White 
House has undertaken a study of the 
status and economic issues regarding 
Puerto Rico. It will issue its report by the 
end of this month. A great deal hangs on 

the wisdom of this report for the people of Puerto 
Rico. We are at a crossroads. It can chart a course 
through which we can overcome our present 
maladies and renew our quest for the integral 
development of our island and our people, or it 
can sink us deeper into a structural gridlock on 
status and the economy.

At the end of the day, I would like to see the 
Commonwealth of Puerto Rico with broader 
autonomy in a more perfect union with the United 
States. This relationship will provide the best 
framework for the economic, social and cultural 
development of this island so that, by standing 
on our own two feet, each Puerto Rican has the 
opportunity to realize the full potential that God 
has given us—a relationship whereby our loyalty 
to the United States will be just as strong as our 
pride in being Puerto Ricans.” �
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Rafael Hernández Colón is a three-term (12-year) 
former governor of Puerto Rico (1973-’76 and 1985-
’92). He served as Justice secretary (1965-’67) and 
Senate president (1969-’72). He was president of the 
Popular Democratic Party for 19 years. Comments on 
this article are welcome at caribbeanbusinesspr.com. 
Go to Sign in link on the homepage. Emails also may be 
sent to column@caribbeanbusinesspr.com.
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